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CAPABILITIES

Identity Systems:
Logos
Business Papers
Visual Brand Language Documents
Brand Standards Guidelines
Templates

Marketing Collateral:
Invitations
Press Kits
Direct Mail
Books + Catalogs
Brochures
Packaging
Publications
Annual Reports
Posters
	
Environmental Graphic Design:
Main Identity Signage
Interior Concepts
Art Direction
Photography

Interactive:
Web Design
Online Ad Design
Email Marketing
Information Architecture

CLIENT LIST

PROFESSIONAL SERVICE FIRMS
Barbara Kinney Photography
Bridge Partners Consulting
ESM Engineers
Getty Images
Ian Freed Consulting (Real Networks)
LightBox Collaborative
M personal training
NBBJ Architecture + Design
The Production Network
The Retail Group
Tully Associates Interior Design
Twenty Four Seven Inc.

MUSIC INDUSTRY
Atlantic Records
Barsuk Records
Chris Walla
Death Cab for Cutie
Two Sticks Audio
Zeitgeist Management

CORPORATE/RETAIL
Alden Farms
Auto Gallery
Ballard Firehouse Yoga Studio
Bside6 Development
Nike
OFFICE PDX
Pajama Press
The Commodore Hotel

NON-PROFITS
AIDS Housing of Washington
American Institute of Graphic Artists
International Interior Design Association
Museum of Contemporary Craft
Pilchuck Glass School
Portland Institute of Contemporary Art
Seattle Opera
Society for Marketing Professional Services
Tobacco-Free Coalition of Oregon

PUBLIC SECTOR
The City of Portland: Art Spark, Summer Youth Corps
The City of Seattle: Denny Triangle
Sound Transit

++

I have included a small sampling of the work I’ve 
done to help launch, promote and/or reinvent com-
panies. Additional examples or case studies can be 
provided upon request.



CHRIS WALLA | MUSICIAN + PRODUCER

> LOGO > BUSINESS CARD > WEBSITE

A seamless, bold and branded system for Grammy 
Nominated Producer and Death Cab for Cutie Band 

Member, Chris Walla, to help announce his freelance 
business and new record label. Each card is intended for 

a different target audience and contains “Walla-isms”. 





DEATH CAB FOR CUTIE | ROCK BAND

> CONCERT POSTERS

Limited Edition rock posters commemorating 
special “home town” concerts. 





DEATH CAB FOR CUTIE | ROCK BAND

> DIGITAL CD JACKET DESIGN (TWILIGHT SINGLE)

Cover art for the lead single of the Twilight movie, down-
loadable on iTunes. The artwork needed to incorporate the 

aesthetic of the film’s title as well as Death Cab’s brand.





DEATH CAB FOR CUTIE | ROCK BAND

> WEBSITE ICONOGRAPHY + TYPOGRAPHY + COLOR PALETTE

Marketing for new brand, website and tour 
launch. Icons, color + typography inspired by 

vintage newspaper design + advertising.





CHRIS WALLA | MUSICIAN + PRODUCER

> LOGO > NAMING > CD PACKAGING > BOOKLET

Packaging for debut solo album by Chris Walla. The some-
what political, americana-themed music, scholastic books, 

and atlases inspired the colors, type and imagery. The limited 
edition booklet incorporates Walla’s personal photos, taken 

with his vintage Polaroid, while on tour. 





SOUND TRANSIT | WASHINGTON TRANSIT AUTHORITY

> COMMEMORATIVE BOOK

This book was created as a special gift for the grand re-opening 
of Seattle’s Union Station. The letterpress cover + metallic copper 

ink give a nod to the era of the building.





SOUND TRANSIT | WASHINGTON TRANSIT AUTHORITY

> DIRECT MAIL BROCHURE

Use of bright colors + bold photography in this direct mail 
piece helped draw attention to Sound Transit’s public art 

program and inspired artists to get involved. 





SOUND TRANSIT | WASHINGTON TRANSIT AUTHORITY

> COMMEMORATIVE BOOK

This book was given as a special gift to VIP attendees, community 
leaders and politicians, at the ground breaking ceremony of Sound 

Transit’s first commuter rail station. Peter DeLory’s photography 
was treated simply in black + silver duotones.





SOUND TRANSIT | WASHINGTON TRANSIT AUTHORITY

> INVITATION

Invite for the grand re-opening of Seattle’s Union Station. This exclusive 
event was mean to inspire and engage Washington State Politicians, 

board members, and the media, as well as thank the design team who 
rehabilitated the building.





NIKE | RETAIL

> WORLD HQ ENTRY BANNERS

These quarterly banners serve as a brand messaging 
showcase to create a sense of arrival and to add whimsy 

and color to their NW surroundings.





*FEATURED IN HOW MAGAZINE

MUSEUM OF CONTEMPORARY CRAFT | NONPROFIT ARTS ORGANIZATION

> LOGO > INVITATIONS

This is a series of invitations for quarterly dinners, held at 
collectors homes. These exclusive gatherings offered the rare 

opportunity to view special collections in a unique setting. 
The invites incorporated a handcrafted letterpress aesthetic. 





PORTLAND INSTITUTE OF CONTEMPORARY ART | NONPROFIT ARTS ORGANIZATION

> EVENT LOGO > INVITATION > ADVERTISING

*FEATURED IN HOW MAGAZINE + LOGO LOUNGE 4

Invitation for PICA’s biggest and most important fund raiser of 
the year, targeting 300 arts patrons and influencers. 





ART SPARK | CITY OF PORTLAND

> LOGO > POSTER > POSTCARD

*FEATURED IN HOW MAGAZINE

These pieces were designed to alert the arts community 
of special events, hosted by the City of Portland’s Art Spark 

program, for artists, patrons, and the media.





SEATTLE OPERA | NONPROFIT ARTS ORGANIZATION

> INVITATIONS

*FEATURED IN SAN FRANCISCO CENTER FOR THE BOOK “RSVP SHOW”

Invitations designed for the Seattle Opera’s audience 
development program – Bravo! Club. These invites 

were letterpressed, with custom illustrations.





OFFICEPDX.COM | RETAIL + DESIGN STUDIO

> LOGO > WEBSITE > BUSINESS CARD > MARKETING MATERIALS > SIGNAGE
> INTERIOR DESIGN > MERCHANDISING > PRODUCT > PACKAGING

*FEATURED IN HOW MAGAZINE, “OUTSTANDING IDENTITY”

Award winning identity system for a new design store / art 
gallery / design studio. The retro design supported the tagline 

“Quality Products for the Modern Worker.” 





SUMMER YOUTH CORPS | CITY OF PORTLAND

> LOGO > BANNERS > COLLATERAL

Logo + collateral designed to help launch the City of Portland’s 
Summer Youth Program – career + college exploration.





TWO STICKS AUDIO | RECORDING STUDIO

> LOGO > BUSINESS CARD > WEBSITE

Death Cab for Cutie’s drummer, Jason McGerr, needed a website 
for his new recording studio. The site showcases his vast drum kit 

collection and allows musicians to schedule studio time online. 
Matching business cards and a simple yet clever logo were included.





*FEATURED IN HOW MAGAZINE

BSIDE6 | COMMERCIAL BUILDING 

> INVITATION

Invitation for the preview party of an architecturally 
significant building in Portland OR.





*SMPS AWARD

ESM | ENGINEERING FIRM 

> MARKETING KIT

Marketing Folder, Press Kit and sales sheets for Washington-
based civil engineering firm. The embossed cover sparked 

interest from those who received it and emulated larger than 
life pipes found on ESM’s civil engineering projects. 





*FEATURED IN LOGOLOUNGE MASTER LIBRARY SERIES

LIGHTBOX COLLABORATIVE | CONSULTING AGENCY 

> LOGO > BUSINESS PAPERS > WEBSITE

New identity, business papers + website for a 
San Francisco-based nonprofit strategy consultant.






